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UH. BT AR UNIeT
qrgadE (UH 2025—26 W S

M. Cam. Ist Semester

"EH UH PEC IR S TR T quifas mige
U 1 AT SIeTRIIH
Paper | Mavagerial Evonormics 80 +20 &
e Ll gue (FEHR) U B35 a
Paper il Advanced Accounting
WeHWH 111 s ferrs o o
Paper 1l {ncome Tax Law and ) S o
WEEUH TV wiftadila R
Paper IV Statistical Analysis S0 20 %
WEHCH Y Frrfae fafey sheasr
PaperV Corporate Legal Framework 80+ 20 O3
M.Com. IPP* Semester
e U UH W A yuiles | mfde
GETTE VI apoerfie arivmes
Paper V| Business Economics By 28 o
T Vi fafeems orarie
Paper VI Specialized Accounting Sopgad -
WTATH Vil e TS ud weer
Paper Vi {Tax Planning and Management) e 2 s
e 80 +20 04

Paper IX Advanced Statistics
WETIE X sl wfsas

, 80 + 20 G4
Paper X Businoss Laws [ o
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M. J. College
(An Autonomous College)
M. Com. ISt Semester
PAPER- i
ﬁmﬂ“m R
ANAGERIAL iffi{,(}%{m'éiiﬁ

M.M. 80

OBIECTLV:

This course develops managerial, perspective to economic
fundamentals as aids to decision making under given
environmental constraints.

COURSE INPUTS:
UNIT-1 Nature and Scope of Managerial, Economics: Objective of a

firm; Economics theory and managerial theory; Managerial
economist’s role and responsibilities,

UNIT-2  Fundamental economic concepts-incremental principle,

opportunity  cost principle, discounting principle.
equimarginal principle.

UNIT-3  Demand Analysis: Individual and Market demand functions

Law of demand; determinants of demand; Elasticity of
demand-its meaning and importance, Price elasticity;
income elasticity and cross elasticity; Using elasticity in
managerial decisions.

UNIT-4 Theory of consumer Choice: Cardinal utility approach,

indifference approach, revealed preference and theory of
consumer choice under risk; Demand estimation for major
consumer durable and non-durable products; Demand
forecasting tech. technique.

UNIT-5 Production Theory: Production function-production with

one and two variable inputs, Stages of production;
Economics of scale; Estimation of production function,

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)
PAPER - Ii
JBT (Soacr) e™ie™
ADVANCED ACCOUNTING
M.Com | Semester M.M. 80

OBJECTIVE: -

The objective of this course is to expose students to accounting

issues and practices such as maintenance of company accounts
N s 2 r

and handling accounting adjustments.

COURSE INPUTS:
UNIT-1 Accounting for issue, Forfeited and redemption of shares and

debentures,

UNIT-2 Final accounts and financial statements of companies.

UNIT-3 Accounting  issues relative to  amalgamation and

reconstruction of companies.

UNIT-4  Accounting for holding and subsidiary companies.

UNIT-5 Accounts relating to Liquidation of companies.

REFERENCES.

Beams, F.A.: Advanced Accounting, Prentice Hall, JNew Jersey.,
Dearden, |. and S.K. Bhattacharya : Accounting for Management,
Vikas Publishing House, New Delhi, Engler, C.L.A Bernstein. and K.R.
Lambert: Advanced Accounting, with Chicago. Fischer, P.M.,W.].
Taylor and J.A. Leer: Advanced Accounting, South-Western, Ohio.
Gupta. R.L.: Advanced Financial Accounting, S. Chand & Co., New
Delhi. Keiso D.E. and ].J. Weygand: Intermediate Accounting, John
Wiley and Sons, NY. Maheshwari, S.N.: Advanced Accountancy-
VoLl Vikash Publishing House, New Delhi Monga, J.R. : Advanced
Financial Accounting, Mayoor Paperbacks, Noida Narayanaswamy,
R: Financial Accounting: A Managerial Perspective, Prentice Hall of
India, Delhi. Neigs, R.F.: Financial Accounting. Tata McGraw Hill,
New Delhi. Shukla, M.G. ‘and T.S. Grewal: Advanced Accountancy,
Sultan Chand & Co. New Delhi. Warren, C.S. and P.E. Fess: Principles
of Financial and Managerial Accounting, South Western, Ghio.

Ve

{,
2 \
AT N



M. J. College
(An Autonomous College)

RECOMMENDED BOOKS:
1. Plekles and Duakerley

2. Wilson

3. Diskson

4. }J.R. Batlboi

5. RR. Gupta

6. S.M. Shukla

7. Shukla and Grewat

i

8. H Chakravarty

9. Dr. Shukla Avam Aprawal

10. Dr.S.S. Gupta

11. Dr. Karim ,Dr. Khanuja & Pro. Mehata
12, €. oM, S Qe vd HLEEE

13. 9. &, gyarel den TR arare!

14, s, Ty

15. Basu Das

Accountancy
Company Accounts
Accountancy
Advanced Accounting
Advanced Accounting
Advanced Accounting
Advanced Accounting
Advanced Accounts
Advanced Accountancy
Advanced Accounts
Advanced Accounting

T T

Advanced Accounting
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M. J. College
(An Autonomous College)

OBJECTIVE

M. Com ~ st Semester
grgey faum vd o9 (eus - 1)
Inconmie Tax Law and Accounts {Paper -Third)
M.M.. 80

The objective of this course is to help student Understand and conceptual
framework of Income tax.

ijzm H

Calculation of taxable income under the head -

Law relating to Income tax: Bzwf 9tudy of the main provisions of |
the Indian Income Tax Act. Important definitions. Income
exempted from tax, Residence and Tax Hability.

Salary and House property.

' Unit -~ I

| Income under the head: Business and Profession, capital gains,

Depreciation and Development allowance, Caleulation of taxable

income from other sogurces.

Unit -1V

and Hindu undivided Families.

Set off and carry forward of losses, Deduction from gross total
Income Calculation of taxable Income and tax of an individual,

- court, offences & penalties, Income tax authorities.

Appeals & Revisions Reference of High Court and Supreme

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M. Com - 1st Semester
(Compulsory) Paper - IV
Aifterastr fasergn
STATISTIC ALANALYSIS
MM 80
OBJECTIVE
The Objective of this course is to help student learnt application of
statistical tools and techniques for decision making.

UNIT-1 Statistics - Definitions, Characteristics, Scope and Nature,
Functions, limitations, Distrust and misuse importance &
Statistical Investigations., Classification & Tabulation,

UNIT-2  Data Sources: Primary and Secondary, Primary data collection
Techniques, Schedule, Questionnaire and interview & Sources’ of
Secondary data.

UNIT-3 Dispersion, Co-efficient of variance and skewness, correlation

Karl- Parsons and spearman’s ranking method and Regression
analysis, two variables case.

UNIT-4  Probability Theory: Probability classical, relative and subjective

Probability, Addition and multiplication probability models -
Conditional probability and Baye's Theorem.

UNIT-5  Probability Distributions-Binomial, poisson and Distributions,
Their characteristics and applications.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

OBJECTIVE

M.Com-1st Semester
UNDER MANAGEMENT BOARD
{Compulsory)
Paper -V
Ferfaa fafer e
CORPORATE LEGAL FRAMEWORK
: M.M.:: 80

The Objective of this course is provide knowledge of relevant
provisions of various Semester laws influencing business operations.

UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

The Companies Act, 2013 (Relevant Provisions): Definition,
types of companies Memorandum of association; Articles of
association; Prospectus; Share capital and membership.

Meeting sander solutions-Company management; Managerial
remuneration; Winding up and dissolution of companies.

The Negotiable Instruments Act, 188i-Definition, types of
negotiable instruments; Negotiation; Holder and holderin due
course; payment in due course;

Endorsement and crossing of cheque; Presentation of
negotiable instruments.

Legal Environment for Security Markets: SESI Act. 1992-
organisation and Objectives of SESI

Signature of Convener & Members ( CBoS)

- \}’M‘/

25
\Q;»\\b
i
7
-) L’( -
h\}’ "«\‘mﬂ \ q wlmz



M. J. College
(An Autonomous College)

M.Com., Hst Semester
PAPER - VI
AT 37T
BUSINESS ECONOMICS
M M. 80

OBJECTIVE:
This course develops managerial perspective to economiic
fundaQlentals’ as alds to decision making under given
environmental constraints.

UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

Cost Theory and Estimation, economic value analysis, Short
and long run cost Functions-their nature, shape and inter-
relationship; Law of variable proportions;- Law of returns
to scale.

Price Determination under Different Market Conditions;
Characteristics of different market structures; Price
determination and firm sequilibriumin short-run and long-
run under perfect competition, monopolistic competition,
oligopoly and monopoly,

Pricing Practices: Methods of price determination in
practice, pricing of multiple products; pricedis crimination;
International pricedis crimination and dumping; Transfer
pricing.

Business Cycles: Nature and phases of la business. Cycle:
The ories of business cycles- psychological, profit,
monetary, innovation, cobweb, Samuelson and Hicks
theories.

Inflation: Definition, Characteristics and types; Inflation
interms of dem and pull and cost ~ push factors; Effects of
inflation,

Signature of Convener & Members ( CBoS)




M. J. College
(An Autonomous College)
PAPER -V
faferfesa orais=
SPECIALISED ACCOUNTING

5

M.M.: 80
M.Com 2 nd Semester

OBJECTIVE.
The objective of this course-is to expose students to accounting issues

and practices such as maintenance of company accounts and handling
accounting adjustments.

UNIT-1 Accounts of General Insurance Companies.

UNIT-2 Accounts of Banking Companies,

UNIT-3 Accounts of Public Utlity concerns: Double Accounts
System.

UNIT-4 Rovalty accounts.

UNIT-5 Investment accounts,

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M. Com - 2Znd Semester
HR FraTe= v wEes
TAX PLANNING AND MANAGEMENT
{Paper -VIli}

M.M. g0

OBJECTIVE -

This course aims at making students conversant with the concept of corporate
tax planning and Indian tax laws, as also their implications for corporate
management.

! Unit-1 | Calculation of taxable Income and tax of Firm and Companies.

\Unit-11 | Return of Income, Provisional Regular, Expert and emergency
% assessment, Re opening of assessment.

Unit -1 | Concept of tax Planning ; Tax avoidance and tax evasions ; Tax
| planning with reference of location, nature and form of
| organization of new

Unit-1V | Tax planning to capital structure, decision dividend policy; Inter
corporate dividends and bonus shares,

Unit-V | Preparation of income tax returns, Computation of Income tax,
Tax deduction at source; Advance payment of tax.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

{Compulsory]
Paper-1X
geeay |illege)
ADVARCE STATISTICS

M.Com 2 nd Semester

OBJECTIVE
The Objective of this course is to help student learn the application of
statistical tools and techniques for decision making

UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

Statistical Decision Theory: Decision environment, Expected
profit under uncertainty and assigning probabilities and
utility theory.

Statistical Estimations. And Testory: Point and intervals
timation of population Mean, proportion and variance
Statistical Testing-Hypothesis and Errors, Samplesize -Large
and Small Sampling test Z tests, T Tests & F Tests.

Association of Attributes: Two Attributes, consistency of data,
measurement of Association of Attributes - Percentage method,
Co-efficient of Association, Comparison of Actual and {voule
method) Expected frequency’s & Issusery Association.

Statistical Quality Control: Causes of Variations in quality
characteristics, Quality Control Charts-purpose and logic,
Process under control and out of control, warning Ezmits,
control charts for attributes ~ fraction defectives and number
of defects, Acceptance sampling.

Interpolation and Extrapolation ~ Parabolic Binomial, Newton
and long rages method.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

(Compulsory)} Paper - X
RITTETeE Tivaar

Business Laws

M.Com 2 nd Semester
OBJECTIVE
The Objective of this course is providing knowledge of relevant
provisions of various laws influencing business operations.

UNRIT-1 SEBI Act-1992: Organization and objectives of SEBI, Functions
and Role of SEBI Rights and Power of SERL

UNIT-2 Competition Act 2002,

UNIT-3 Consumer Protection Act 1986: Needs of Act, Rights of
consumers, Objectives of Act,, Grievance redressal Machinery,
District Forum, State Commission, National Commission.

UNIT-4 FEMA Act 1999 %;20 tives; Regulation and Management of
FEMA, Penalties Appeal.

UNIT-5 W.T.0.: Brief History of WTO, Objectives and Functions,
Organisation, W.T.0. and India, Regional groupings, anti-
dumping duties and other NTBs, Doha declaration Dispute
settlement system, TRIP, TRIMS and GATS.

Signature of Convener & Members ( CBoS)
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(An Autonomous College)

M. Com. III"d Semester
(Compulsory Papers)

1Y

Paper -1
GETIH 1

G D ARV
(Management Concept)

Paper - i
EERS

GITEHIEE gER
{Organisational Behaviour)

Paper - 11
| wees 111

Paper - IV

yeayy -1y

FEIEIY ST T
{Advance Cost Accounting)

(Management Accounting)

i x et P o B "
e o 8 feru aEfea

{Accounting for managerial

Qe BiYe
04
80 + 20
04
80 + 20
04
80 + 20
04
80 + 20
— I— i,
|04
. 80 +20
decision) ‘
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M. J. College
(An Autonomous College)

M.Com VY Semester

Special attention to the Students. Students are required to select any one
Specialization out of four suggested below:.

Optional Group
Optional Group
Optional Group
Optional Group
Optional Group

Optional Group -

o5

Optional - Specialization

- (A}  Marketing

- (B} Management

- (€)  Banking and insurance

- (D) Taxation and Accounting

- {E) Business Environment & Finance and

Research

(A) faquors (Marketin o)

EEC UG BT T yofes wiye ‘
Paper- Al fawor & g 04 |
e o 80 + 20
g9 A | (Principle of Marketing) |
Paper - A1l fasmos e famy v 04
e T-A (Advertising & Sales Management) 80 +20
Paper- ATll o e 04
m 80 + 20
geus--A 111 {Marketing Research) ,i
| Paper- A1V | oroxisig fyuos 04
| : , 80 +20
| geTE A1V {International Marketing) !
- i |




\
M. J. College
(An Autonomous College)
Optional Group- (B}
Hq& (Management) .
T Uy YA H HH %E?Eif»?: oe |
Paper- B facha  yam 04 |
g w5 ~B1 | (Financial Management) g |
Paper - B 1] | ®ifm—swm AEail vorse 04
wei um ~B 1l | (Personnel Management) s
?ap@}” - B il IS U {34
ust BT (Production Management) B0 +20
Paper - B IV SRV e 04
- . 80 + 20
yes w5-B IV (Strategic Management)
Optienal Group-{C)
4 gg i (Banking and Insurance)
e 0 Ve @1 A il | e
Paper-Cl  [(f%7 Zaer 04
;s " g 80 +20
wve 5--C | (Banking Practices)
Paper - CHl (Mg d dfa sy 04
vem wz-C 1] |(Banking Institution in India) 80+20
Paper- CIIl  [sfas 9 04
yeq gu—-C 1T |(Life Insurance) %+2
Paper-CIV [@mrFg  &mT o 04
yew ua-C [V (General Insurance) I
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. M. J. College
(An Autonomous College)

Optional Group-(D)
ARG T8 A
(Taxation and Accounting)

TR B AW quifes | omfee
Broing p——— — — *
| Paper-D1 [MRa # gog @v 04
| Tl A : 80 + 20
| gee D ] (Direct Tax in India) |
| |
Paper- D1l  [TH¢UET WY 04
; : | 80+20
v w=-D I |(Indirect Tax)
Paper - ey @ g3 ot .
Paper - D III e | o 2 50 04
w1 ya-D 111 |(Accounting in Service Sector)
Paper - DIV [orefes gaf 04
e 3D IV [(Accounting Methods) @2
Optional Group~(E)
SIS ST v e ger e
(Business Environment & Finance and Research)
—_— S B T ——
i .
Paper-E1 [@¥g® areyy 04
. : ” 80 +20
yst wi-E]  |[(Business Environment)
Paper-EII . g \YITY Q9 9ToMY 04
V . : U 80 + 20
yst - E 11 ((Financial Institutions & Market) 2
Paper-E Il ¥ wfafy 20220 04
N +
e wy- E 11 [(Research Methodology)
|
| Paper-E1V [ famersor L 04
‘ gy g=-E IV |[(Security Analysis)
| e

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)
M. Com. Third Semester
{Compulsory Paper)
. Y. T R
afard yeaTs wevy @Y R
Fees yeE)
MANAGEMENT CONCEPT
) {Paper First)

M.M.: 80
OBJECTIVE -
The Objective of this course is to help student understand and conceptual
framework of management and organizational behavior.

Unit-1 | Schools of Management Thought: Scientific, process, human
: 3 g 7 e A

| behavior and social system school; Decision theory school;

| Quantitative and system school; Contingency theory of

| management; Functions of a manager.

Unit -11 | Managerial Functions : Planning - concept, significance, types;
Organizing - concept, principles of authority, theories, types of
organizations, authority, responsibility, power, delegation,
decentralization;

H
i

Unit-1I1 | Staffing; Directing; Coordinating; Control - nature, process,
and techniques.

Unit -1V | Motivation: Process of motivation; Theories of motivation - need
f hierarchy theory, theory X and theory Y, two factor theory,
Alderfer's ERG theory, McCleland’s learned need theory, Victor
Vroom's expectancy theory, Stacy Adams equity theory.

Unit-V | Group Dynamics and Team Development: Group dynamics -
Definition and importance, types of groups, group formation,
group development, group composition, group performance
| factors; Principle-centered approach to team development,

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com 3rd Semester
oS TR (s i)
ORGANIZATIONAL BEHAVIOUR (Paper - Second)

OBJECTIVE -
The Objective of ﬁi}b course is to help student understand and conceptual
framework of management and organizational behavior,

Unit-1 | Organizational Behaviour: concept and  significance;
| Relationship  between management and  organizational
| behaviour; Emergence and ethical perspective;  Attitudes;
| Perception; Learning: Personality; Transactional analysis.

Unit- 11 ‘ Leadership: Concept; Leadership styles; Theories - trait theory,

| behavioural theory, Fielder'scontingency theory; Harsey and
| Blanchard's situational theory; Managerial grid; Likert’s four
‘ systers of leadership.

I - ; I S———.

i“@zm m | Urgan mifmna% Conflict: ﬁvnami{:s and zmmag,emem Sources, |

! patterns, levels, and types of conflict; Traditional and modern |

! approaches to  conflict; Functional and  difunctional

| | organizational co é;cis Efitxmfutwn of conflict.
| —— .

Unit -1V | . o b i 5
Interpersounal and Organizational Communication: Concept of
two-way communication; Communication process; Barriers to

- effective communication; Types of organizational
| communication;  Improving communication; Transactional
‘ analysisin communication,

Unit-V ‘ Organizational Development: Concept; Need for change,

|

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M. Com - 3rd Semester
TN T ei@ia ([Teus )
ADVANCED COST ACCOUNTING {(Paper-Third)
M.M 80

OBJECTIVE -

Y 4 s
This course exposes the students to the basic concepts and the tools used in cost
accounting.

| Unit-1 | Introduction - Cost Analysis, concepts and classification,
' ' Materials control- Techniques of Materials control.

H
|

\Unit-1I | Labour cost - Computation and conimi Overheads - Accountmg
|

5 and Control.
|

\Unit~ I | Job, Batch, Contract Costing and operating costing.

Unit-1V | Process Costing, fmzz%; products & By - products ;@gifmg

| Uniform costing and Estimate costing,

|%}zm v %wig,%:f%% wn‘%:m% - imp*}rtanee of i}adgetﬂ, in accounting.
Nature of budgetary control, Organization for budgetary control

‘ preparation zero base budgeting, performance budgeting. Cash

| Budget, Production and sales Budget.

|

Signature of Convener & Members ( CBoS)
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M. J. Coliege
(An Autonomous College)

M.CEmpP8Ird Bémester
YEUaNY  el@icn
(Management Accounting’
M.M. 80

OBIECTIVE:
The objective of this course is to acquaint student with the accounting concepts,
tools and techniques for managerial decisions.

COURSE INPUTS-

UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

Introduction of Accounting: Management accounting as a area
accounting; Objectives, nature and scope of management accounting,
techniques of management accounting, difference between financial
accounting, cost accounting and management accounting,
Management accounting and managerial decisions; Management
accountant’s position, role and responsibilities.

Accounting Plan and Responsibility Centers: Meaning and
significance of responsibility accounting; Responsibility centers-cost
centre, profit centre and investment centre, Problems in transfer
pricing, Objectives and determinates of responsibility centers,

Budgeting: Definition of Budget; Essentials of budgeting; Types of
budgets functional, master etc. Fixed and flexible budget.

Standard Costing and Variance Analysis:, Standard costing as a
control technique; Setting of standards and their revision; Variance
analysis - meaning and importance; Kinds of variances and their
uses material, labour and over head variances; Disposal: of variances;
Relevance of variance analysis to budgeting and standard costing.

: o d ; . ’
Marginal Costing: Concept of marginal cost; Marginal costing and
absorption, costing, Marginal costing versus direct, costing;




REFERENCE:
Anthony, Robert: Management Accounting, 'I“az‘e:%';,mr{%»wcziu Mumbail. Barfield, fessie,
Celiy A. Raiborn and Michael R. Kenney: Cost Accounting: Traditions and Innovations,
South- Western College Publishing, Cincinnati, Ohio. ﬂm\;sw Don T, and Elden L.
Schafe: Management Accounting: A Decision E«m‘gﬂ‘am% Jjohn Wiley and $0, nslne,
New York,
Garrison, Ray H. and EricW. Noreen: Managelllel t Accounting, Richard D. Irwin,
Chicago. Hansen, Don R. And Maryanne M, Moreen: Management Accounting, South-
Western College Publishing, Cincinnati, Qhio.
Horngran, C.T., Garyl. Sundem and William 0. Stratton’; Introduction to Management
Accounting, Prentice Hall, Delhi.
Horngren,CharlesT, GeorgeFosterandSrikantM.Dalior:CostAce ounting:AManagerial
Emphasis, Prentice Hall, Delhi.
Lall, B.M. and L.C. Jain: Cost Accounting: Principles and Practice, Prentice Hail,
Delhi.
Pandey. LM.: Management Accounting, Vani Publication, Delhi,
Welsch Glenn A, Ronald W. Hilton and Paul N. Gordon: Budgeting, Profit Planningan
Control, Prentice Hall, Delhi

BOOKSRECOMMENDED:

1. Anthony Robert N : Management Accounting

2. Gillet : Management and the account

3. Willsmore : Business, Business Budget and
Budgetary Control

Rose U. Fahri : Higher Management Control

5. Guthmann H.G. : Analsy of finanQial Statement

6. Smith and Ashburn ¢ Financial and Administrative
Accountancy

7. Pinkless and Duakaraley ! Accountancy

8. Manmohan A:Goyal : Mamwemfﬂnt Acwumting

8. U@, aIdre, oTR. @, STy ; ]

10, WAL ; e SreieT

11, QHI, RIEYENT : TET SRATEA

12. .S I P LIy Qe fep=

13, THSRATETs . T ST

14. A1, fhs PRSI IE

15. T4 arraret < feen ; TaE IO
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M. J. College

(An Autonomous Colle
M. Com - 3rd Semester

Paper -V
waaary fvly & forg dwiew
{(Accounting for managerial decisions) M.M. 80
OBJECTIVE
The objective of this course is to acquaint student with the accounting
concepts, tools and techniques for managerial decisions,

COURSE INPUTS-

UNIT-1 Break-even-analysis; Assumptions and practical applications of
break- even-analysis; cost volume profitanalysis, Decisions
regarding sales-mix, make or buy decisions and discontinuation of a
praduct line ete,

UNIT-2  Analyzing financial Statements: Method, objects and ratio analysis.

UNIT-3 Cash flow analysis and Fund flow analysis.

&

UNIT-4 Contemporary Issues in Management Accounting: Value chain
analysis; Activity bases costing, Quality costing, Target and lifecycle
costing.

UNIT-5 Reporting to Management: Objectives of reporting, reporting needs
at different managerial levels; Types of reports” modes of
reporting; reporting at different levels of management.

Signature of Convener & Members ( CBoS)
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- M. J. College
(An Autonomous College)

5\

TR ggd AR ~(M. Com. Fourth Semester)
faf¥rfemvor © (A) s
Specialization: (A} Marketing

(1) fagwre & fhgrg e -~ A~ v
PRINCIPLE OF MARKETING {Paper -: A - First)

MM.: 80
OBJECTIVE-

)
The Objective of this course is to facilitate understanding of the conceptual
framework of marketing and its applications in decision making under various
environmental constraints.

Unit-1 | Introduction - Meaning, nature, scope and importance of !
marketing; Marketing concept and its evolution; Marketing mix;
Strategic marketing planning - an overview,

Unit-H | Market Analysis and Selection -~ Marketing enviranment ~ macro
and micro components and their impact of marketing decisions;
Market segmentation and positioning; Buyer behavior; Consumer
versus organizational buyers; Consumer decision - making
process.

Unit- I | Product Decisions - Concept of a product; Classification of
products; Major product decisions; Product line and product mix;
Branding; Packaging and labeling; Product lifecycle - strategic
implications; New product development and consumer adoption
process.

Unit - IV | Pricing Decisions - Factors affecting price determination; Pricing
policies and strategies; Discounts and rebates.

Unit-V | Distribution Channels and Physical Distribution Decisions -
Nature, functions, and types of distribution channels;
Distribution channel imtermediaries; Channel management
decisions; Retailing and wholesaling. Physical Distribution
Management,

Signature of Convener & Members ( CBoS)
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TR iM. J. College
(An Autonomous College)

M.Com fourth Semester
(1) famrest vd Ry ge=y ~ (o= ;A - Rdm)
ADVERTISING & SALES MANAGEMENT (Paper: A - Second}
M.M. 80

i

| Unit-1 | Introduction: Concept, Scope, Objectives and Functions of :
| | Advertising. Role of Advertising in marketing mix and the %
| advertising process. Legal, ethical and social aspect of |
advertising. §

%1 \ e

Unit-II | Pre-launch Advertising Decision: Determination of target
audience, Advertising Media and their choice. Advertising
| messages, Layout of advertisement and Advertising Appeal,
- Advertising Copy.

Unit-1Hli | Promotional Management: Advertising Department, Role of
Advertising Agencies and their Selection, Advertising Budget,
Evaluation of Advertising Effectiveness,

Unit -1V | Personal Selling: Meaning and Importance of Personal Selling, -
Difference between Personal Selling, Advertising and Sales
Promotion. Methods and Procedure of Personal Sellin g.

Unit-V | Sales Management: Concept of Sales Management, Objectives and
Functions of Sales Managements. Sales Organization,
Management of Sales force and Sales force objectives, Sales force
Recruitment: - Selection, Training, Compensation and Evaluation.

Signature of Con;/e_ner & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com fourth Semester

MARKETING RESEARCH (Paper: A - Third)
M.Com fourth Semester M.M, 80

Unit ~ |

Marketing Research: An Introduction; Marketing Decisions;
Marketing Research and Information System.

3
Unit-H | Marketing Research Methodology, Research Design.
Unit-1II | Organization of Marketing Research. Specialized areas of
application of marketing research.
Unit-1V | Specialized Techniques of Marketing Research. Motivation
Research.
Unit~V | Advertising Research: Planning and Procedure, New Product

Research.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com fourth Semester
(4) QIR fauvrT (903 @ A — o)

INTERNATIONAL MARKETING (Paper: A - Fourth)

b Y5 oy

International Marketing; Meaning; Scope, benefits and difficulties
of International Marketing: International marketing  and
Domestic Marketing, reasons for entering International

| marketing. International marketing environment; identifying

and selecting foreign market.

M.M. 80

H

Unit- 1§

e

Foreign market entry mode: Product designing, standardization

Vs. Adaptation; Branding, Packaging and Labeling.

Quality issues and after sales service; International pricing;
International price quotation; payment terms and methods of
payment.

Unit -1V

Promotion of products and services abroad:

- Export policy and practices in India, Trends in India's foreign

International
channels of distribution; Selection and appointment of foreign
sales agents. Logistie decision.

trade, steps in starting export business; Export finance,

| documentation and procedure.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)
faisifeesmvor : (B) wawy
Specialization: (B) Management
(1) fawita gewr (e9s —- B yem)
FINANCIAL MANAGEMENT (Paper: B -First)
M.Com fourth Semester M.M.: 80
OBJECTIVE
The objective of this course is to help students of understand the
conceptual framework of financial management, and is applications under
various environmental constraints.
COURSE INPUTS

' Unit~1 ‘ Financial Management: Meaning, nature and scope of finance;
- Finance functions - investment, financing and dividend decisions.

| - Capital Budgeting: Nature of investment decisions; Investment

| | evaluation criteria - net present value, internal rate of return,
| profitability index, payback period, accounting rate of return;

: ' NPV and IRR comparison; Capital rationing; Risk analysis in
- capital budgeting,

L i il e
|Unit-11 | Cost of Capital: Meaning and significance of cost of capital;
Calculation of cost of debt, preference capital, equity capital and
retained earnings; Combined cost of capital (weighted); Cost of
| equity and CAPM.

Unit-1il | Operating and Financial Leverage: Measurement of leverages;
Effects of operating and financial leverage on profit; Analyzing |
alternate financial plans; Combined financial and operating
| leverage,

. Capital structure Theories: Traditional and M.M. hypotheses -
| without taxes and with taxes; Determining capital structure in
| practice,

Unit-1V | Dividend Policies: Issues in dividend decisions, Walter's model, |
; | Gordon's model, M-Mhypothesis, dividend and uncertainty,
| relevance of dividend; Dividend policy in practice; Forms of
dividends; Stability in dividend policy; Corporate  dividend
' behavior.

i |




M. J. College
(An Autonomous College)

Unit-V | Management of Working Capital: Meaning, significance and
types of working capital; Calculating operating cycle period and
estimation of working capital requirements; Financing of
working capital and norms of bank finance: Sources of working
capital; Factoring services; Various committee reports on bank
finance; Dimensions of working capital management.
Management of cash, and inven tory.

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

Unit - 1t

M.Com fourth Semester
@) &1s wer (== (B~ i)

PERSONNEL MANAGEMENT {Paper: B - Second)
MM, : 80

Concept, Definition, Importance & Objectives of Personnel
sement,

Management, Historical Development of Personnel Manag

Nature, scope planning, Philosophy and Princinles of ersonnel
3 o
Management and its relation with behavioral sciences,

P
4

Personnel policies, programmers &procedures. Il

Personnel Department; Personnel Functions, Position of
personnel Department & Organization of Personnel Management.

Unit - Hi

Man power planning Recruitment and Selection, Training &
Development of Employees & Executives.
Promotion, Demotion, Transfers, Absenteeism & Turnover.

Performance Appraisal and Merit Rutting, Discipline. Job !
evaluation Wage & Salary Administration, plans of Remuneration

& Financial Rewards/Incentive payments.

|
i
%
|

Employees Fringe Benefits &Services - Safety, Health &Security
programmer and welfare.
Motivation and Moral.




M. J. College
(An Autonomous College)

M.Com fourth Semester

(3) Sware™ yev (e B )
PRODUCTION MANAGEMNT (Paper: B - Third)
I W L - M.M. 80

| Fundamentals  of production management, Nature, Scope,
i ; £

| Functions; Problems, Production and Productivity organizing for
prod uction. Types of manufacturin g Systems.

Production planning, Objectives, Factors affecting Production
Planning. Planning future activities, forecasting. Qualitative &
Quantative forecasting Methods, longrange forecasts, project
| planning method (P.ER.T. and C.P.M.) Process planning System.
| Techniques of process planning:

- Assembly charts, process charts make or buy analysis,

Process design, Factors alfecting design Relation with types of—]
| manufacturing plant location and layout: Factors affecting
location. Types of plans layout, evaluation of alternative Ia vout.

Work measurement and work standard Uses of work
measurement date, procedure for work measurement Direct
work measurement. Time study, activity sampling, Indirect work
measurement: Syntetic timing, Predetermined motion time

| system, analytical estimating. Methods analysis: Areas of |

application, Approaches to methods design, Tools for methods
analysis, works implification programme,

H

]
|

Production Control - Control functions: Routing Londing,
Scheduling, Dispatching, Follow up. Quality control & inspection:
place of quality control in modern enterprises, organization of |
quality control. Statistical quality control, inspection location for

inspection, inspection procedure and records, Inspection devices.

i

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com fourth Semester
(4) gE voF wew (UeeTE : B ~agdd)
STRATEGIC MANAGEMENT {Paper: B - Fourth)

Unit-1

#

operates; Approaches to strategic decision making; Mission and
purposk, objectives and goals; Strategic business unit (SBU);
Functional level strategics.

Envirenmental Analysis and Diagnesis: Concept of

environment and its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantage analysis
and diagnosis, SWOT analysis.

M.M. 80

Strategy Formulation and Choice of Alternatives: Strategies -

modernisation, diversification, integration, Merger, take-over and
jointstrategies; Turnarcund, divestment and liquidation
strategies; Process of strategic choice-industry, competitor and
SWOT analysis; Factors affecting strategic choice; Generic
competitive strategies- cost leadership, differentiation  focus,
value chain analysis, bench marking, service blue printing,

Unit - 11

Functional Strategies: Marketing, production/ operations and R
& D plansand policies.
FunctionalStrategies: Personnel and financial plans and policies.

Unit-1V | Strategy Implementation: Inter-relationship  between
formulation and implementation; Issues in strategy
implementation; Resource allocation.

Strategy and Structure: Structural considerations, structures
for strategies; Organisational design and change,

Unit-V | Strategy Evaluation: Overview of strategic  evaluation;

Strategic control; Techniques of strategic evaluation and control,
Global Issues in Strategic Management,

Signature of Convener & Members (CBoS)



M. J. College

(An Autonomous College)

. M.Com fourth Semester
[qiRTeEHR: (C) 4T vg

Specialization: {C) Banking and Insurance
(1) 9P FEER - @e9H : ¢ —vem)
BANKING PRACTICES (Paper: C - First)
MM.: 80
OBJECTIVE-~

This course enables the students to know the working of the Indian banking
system and fundamentals of insurance.

: ¥ i ; Aevmd® %
Unit-1 | Bank: Concept, Functions and Services, Prohibited Business, |

Nature of Banking, Qualities of Banker, Bank and Customer
Relationship, Concept of Customer, general Relationship,
Bankers, Rights and obligations, Termination of Relationship.

Unit-1I | Accounts of Customers: Various Customers’ Accounts, Opening
an account, Nomination facility, Special Types of Customers
Minors, Pardanashin Women, Lunaties, Intoxicated Persons, joint |
Hindu Family, Limited Companies and Non Trading Concern,

Unit-TiII | Employment of Bank Funds, Importance of Liquidity, Cash
Reserve, Money at call and short notice, Investments, Statutory
provisions regarding liquid Assets, Principles of lending, Types of
; | loan, Interest Tax Act.

\Unit~IV | Purchase/ Discounting of Bills, Legal Position, Bill Market scheme,
Lodgment of bills, Vaghul Working Group Report, Letters of
‘ Credit, Concept and types, Crossing and endorsements of cheque.
Unit-V | Securities for Advances: General Principles, Advances against

Goods, Stock Exchange Securities, Real Estate, Life Policies, Fixed
Deposits, Gold, Silver, Bond and Debenture. Lien and Mortgage,

j Types of mortgage, Hypothecation, pledge.
— | . -

Signature of Convener & Members ( CBoS)
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M. J. College

(An Autonomous College)
M.Com fourth Semester

(o) wiwer § dfpr weem§ —(emwE ¢ -~ 2

BANKING INSTITUTION IN INDIA (Paper: C - Second)

Regional Rural Banks, Cooperative Banks,

India.

Unit~1 | Indian Bankin Sys?@m ailf"iigfi‘?w%i% Bankers, Money
Nationalization of commercial Bank and i.%){f;z
' Classification  of Banking Institutions, Commercial

Unit ~ 11 I}eveiegmem fﬁankmg in India: IFCI, ICICI, Sf,)?%i C redit J
Guarantee Institutions; Export Credit Guarantee Corporation of |
India, Deposit Insurance and Credit Guarantee Corporation of

_M.M. 80

Landers,

Effects,
Banks,

e — i , :
Unit-III | R.B.L: Organization, function, Cent: al Banking
|

Commercial Banks and RBI, Power of RBL

a Banking Company, Amalgamation of Banks.

functions,
Promotional functions, Control of credit by RBI, NBFC and RBI,

Unit- 1V Banimw Régzﬁazmm Act 1949: Important Fe*rawm&: Forms of
Business of a Bank, Regulation for Capital, Control over
Management, Restrictions on loans and advances winding up of

Privatization of Banks and its impact.

Unit-V Emerging trends in Banking Sector: Narasimham Committee
Report, Committee on Banking Sector Reforms, Bridge Loan and

Signature of Convener & Members ( CBoS)



M. J. College

(An Autonomous College)
M.Com fourth Semester
(3) Sifes dr—(res ;¢ —gi)
LIFE INSURANCE (Paper: € ~ Third)

M.M. 80
I ¥ » * g :ﬂwww o * [ -». a0 i 3 S X Bl l
Unit-1 | Life insurance: introduction, History of life insurance, Utility, |
Object,- Characteristics and importance of life insurance, |
procedure of getting life insurance, non - medical insurance, |
Insurance of sub - standard lives, insurance of female lives and
Minors.

Unit-11 | Life insurance policy: Conditions and kinds of Life insurance
policies, some important plans of life insurance.

Unit- 111 ! Premium and Annuity: Elements of premium; methods of
| premium computation, Natural premium plan, level premium
plan, Gross and net premium, Loading mortality table - meaning,
characteristics and importance in life insurance; Kinds of
mortality table. Annuity: meaning, objects, advantages and kinds

i of annuity, annuity Vs Life insurance.

Unit-1V | Life Insurance agent and his working, settlements of Life
| insurance claims. Guidelines and procedures, Organisation and
management of life insurance corporation of India, working and
progress,

Unit-V | Privatization of Life insurance in India, Insurance Regulatory &
Development Authority Act, 1999,-powers and functions of
authority.

- .

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

[re—— —— —

Un;‘i = |

M.Com fourth Semester
(@) @ dm —(EuE ;¢ -age)
GENERAL INSURANCE (Paper: C - Fourth)

M.M. 80

§|1%:x*e§§§z;i:§iium Origin  and  Development of  Insurance
Advantages, Importance and  Functions of Insurance,
Fundamental principles of Insurance - insurable interest, almost
good faith, other principles - indemnity, subrogation,
contribution, mitigating of loss warranties, Proximate cause etc.

Unit -~ 1

Unit - 111

Unit - Iv

Classification and Re-insurance: General Principles, various
methods of re-insurance, under insurance, Over-insurance,
double insurance Classification and organisation of Insurance.

Marine Insurance: Introduction, }“mkutwn & %’}wcl{:}pmcﬁt of
marine insurance. Necessary elements of marine insurance
contract Peril & Scope of marine insurance. Procedure of Taking
out Marine Insurance Policy, kinds of Marine insurance Policies,
Computation of Marine Insurance Premiums and Returns, Marine
Losses - Total loss, Actual and Constructive, Partial Loss -
particular average loss and general average loss, Settlements of
Claims and Recoveries, Salvage and Particular Charges.

f«'ﬁm insurance: Physical and moral haxards, functions of fire

insurance, history of fire insurance ; principles of fire insurance,
meaning of fire, characteristics of fire insurance, contract rights
of insurer under a fire insurance contract, procedure of fire
insurance policy, fire policy conditions, settlement of claims.

Mw{:eiidneouﬁ insum;}f,g. Personal accident Ixmzmaw, Motoz
employer’s liability fidelity guarantee, burglary, livestock, crop.
And workmen's compensation insurance, Cattle Export Risks;
Engineering; Aircraft insurance,

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com fourth Semester
fqfErfeesmeor @ (D) SIRTY v Swie
Specialization: (D]} Taxation and Accounting
(1) wRa § uwE R (IO :D - wem)
DIRECT TAX IN INDIA {Paper: D - First)

. M.M. 80
- L — — _— - MM
Unit -1 Basic Concepts and Definitions, Residential Status and Tax
incidence. Exempted Income, Deemed Income, Clubbing of
Income, Deductions under Section ~ 80. "
Unit - II | Computation of Total Income and Tax Liabilities of Individual.
Taxation on Agriculture Income.
Unit -1l | Return of Income and Assessment, Various Types of Return,
| types of Assessment.
| - " e
|
Unit -1V | Advance payment of Tax, Tax Deducted at Source, Penalties and
| Prosecution, Refund of Excess Payment.
Unit-V | Income Tax Authorities, Appeal and Revisions, Settlement of ;
cases. %
R

Signature of Convener & Members ( CBoS)



M. J. College
(An Autonomous College)

UcuE SR (yeud : P i)

Indirect Tax (Paper: D ~ Second)
M.Com fourth Semester M.M.: 80

Imxodmlmn of GST, Necessity of GST, ‘i%;m consequences of
earlier Laws, Structure of GST [SGST, CGST, UTGST & IGST), GST
council,  GST, Ne}?wez‘i{g State &g};}lg)@,&i&ditig);} Mechanism,
Registration Procedure.

Unit-11

| Taxable event- “Su pply” of Goods and ‘%ei vices, Place u% Supply,
| Within State, Import and Export , Time of Supply, valuation for

| Composition Scheme, Classification of (immdz» and  Services

GST, Valuation Rules, Exemption From GST, Small Su pplies and

Taxability of E-Commerce

i

Unit - HI

{Juzt 117

 blocked Credit, Tax Credit in respect of Capital Goods. hemwery

Eligible & Ine m% ie d”i%jm: t ax Q?{zdﬁ Apportionments of credit and

of Excess Tax Credit: Availability of tax Credit in Special
Circumstance: transfer of Input Credit (Input  Service
Distribution}): Payment of Taxes: Refund.

Nature of customs duty, Types of cz,zcmm:a dtz‘a;es wiumiaz} for
customs, duty, :mha,m and exclusion, valuation under customs
act, Procedures for import and export under Custom Duty,

p——

Unit-v

Export incentives, Duty drawback, Powers of customs officers, \
penalties, confiscation of goods. |

Signature of Convener & Members ( CBoS)
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M. J. College
(An Autonomous College)

M.Com fourth Semester
(@1 & & & S GEge: D o)
Accounting in Service Sector (Paper: D - Third)

M.M.: 80

Accounts of Hotel ¢ rm; anies - imz*g}a%z tions % ;zz of Income,
Heads of Expenditures, Cash Book , Visitor's le j final accounts.
Accounting for Transport Under taking ~ Intr z'x:i:zi tion - Railways,

Trams and Buses, Roadways, Shipping. Preparation of Daily Log
book and final accounts (Problems on roadways only)

Ac:mzm%;ﬁ‘ for Hospitals - imz’mm{%um pw;mmmm of final
accounts, capital and revenue expenditure, OPD and 1PD register.
Accounts of Professional people.

Accounting for educational institutions - General cashbook,
Collection E(”?g**‘f‘ Donors Register, Stock book Register, Salary
and wages Register, Types of Govt. Grants and its accounting,
Annual statement of accounts,

Accounts of Co-operative Societies Atwuntfg of Agrzmifnmi
Farms.

Government Accounting: Basic principles  of government
Accounting, Commercial Accountin g Vs Government Accounting,
Consolidated funds contin igency fund and public Accounts.

H
H




M. J. College
(An Autonomous College)

M.Com fourth Semester
(4) ogieY gEREl @T9s : D —agel)

Accounting Methods (Paper: D — Fourth)

M.M.: 80

Unit -1

| Preparation of Accounts from icomplete records and single entry system.
| \




M. J. College
(An Autonomous College)
Optional Group - E
Paper -I: Business Environment

M.Com fourth Semester M.M. 80

Objective
This course develops ability to understand and scan business environment
analyses opportunities and take decisions under uncertainty.

Course Inputs

Theoretical Framework of Business Environment: Concept, significance and
nature of Business Environment; Elements of Business Environment- internal
and external; changing dimensions of Business Environment: Technigues of
environmental scanning and monitoring.

Economic Environment of Business: Significance and elements of economic
environment; Economic systems and business environment; Economic planning
in India; Government policies-Industrial Policy, Fiscal, Monetary Policy, EXIM
policy; Public Sector and Economic Development; Development Banks and
relevance to Indian business; Economic reforms, Liberalisation and structural
adjustment programmes.

Political and Legal Environment of Business: Critical elements of political
environment; Government and business; changing dimensions of legal
environment in India; MRTP Act, FEMA and Licensing policy; Consumer
Protection Act.

Socio-Cultural Environment: Critical elements of socio-cultural environment;
Social institutions and systems; Social values and attitudes; Social groups;
Middle class; Dualism in Indian society and problems of uneven income
distribution; Emerging rural sector in India; Indian business system; Social
Responsibility of business; Consumerism in India.

International and Technological Environment: Multinational corporations;
Foreign collaborations and Indian business; Non-resident Indian and corporate
sector; International economic institutions -~ WTO’ World Bank, IMF and their
importance to India; Foreign trade policies; Impact of Rupee Devaluation;
Technological environment in India; Policy on research and development;
Patent Laws; Technology transfer.



M. J. College
(An Autonomous College)

References:

Adhikary, M: Economic Environment of Business, Sultan Chand & Sons,
New, Delhi.

Ahluwalia, 1]: Industrial Growth in India, Oxferd University Press, Delhi.
Alagh, Yoginder K: Indian Development Planning and Policy, Vikas Pub, N.

Delhi
Aswathappa, K: }.,@g,;z] Environment of Business, Himalaya Publication,
Delhi
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M. J. College

(An Autonomous College)
Optional Group - E
Paper ~1I: Financial Institutions and Markets M.M. 80

M.Com fourth Semester
Objective
This course aims at pu \nimw students with an understanding of the structure,
organization, and working of financial markets and institutions in India.
Course Inputs
Introduction: f”i%ﬁiﬁi“ﬂ”‘ and role of financial systen: Financial system and
financial markets; Financial system and economic development; Indian financial
systeme-an overview.,
Financial Markets: Money and Capital Market: Money market -Me caning
constituents, functions of money market; Money Market Instruments- cd%
money, treasury bills, certificate of deposits, commercial bills, trade bills etc;
Recent trends in Indian money market; Capital market-Pri imary and Secondary
market; Depository system; Government securities market; Role of SEBI- an
overview; SEBI Guidelines, Recent development,

Development Banks: Concept, Objectives and functions of development banks:
operational and promotional activities of development banks; 1FCI, 1CICI, IDBI,
[RBI, SIDBI, State Development Banks, State Financial iiiorpayaﬁfom.

Unit Trust of India: Objective, function and various schemes of UTI: Role of UTI
in industrial finance.

Mutual Funds: Concept, performance appraisal and z"egulafcim of Mutual Funds
{with special reference to SEBI g uidelines); Designing and marketing of mutual
funds schemes; Latest n;um&é? z I schemes in Inéw -an overview.,

7

Insurance Sector: Objectives, role, investment practices of LIC and GIC:
Insurance Regulatory and Development Authority-Role and Functions.
Non-Banking Financial Institutions: Concept and role of Non-Banking Financial

Institution; Sources of finance; Functions of Non-Banking Financial igmsiiiutmn
Investment policies of Non-Banking Financial Institutions in India.

Merchant Banking: Concept, ni%’t ons and grmxvi:}‘ Government policy on
Merchant Banking Services; (SEBI guidelines) Future of Merchant Banking in
India.

Foreign Investments: Types, trends and implications; Regulatory
ramework for Foreign Investments in India.
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(An Autonomous College)

Reference:
Avdhani: Investment and Securities Markets in Indis, Himalayas
Publications, Delhi.
Bhole, L.M. Financial Markets and Institutions, Tata McGraw Hill, Delhi,
Ghosh, D: Banking Policy in India, Allied Publications, Delhi.
Giddy, LH. Global Financial Markets, A LT.B.S. Delhi.
Khan, M.Y: Indian Financial System, Tata McGraw Hill, Delhi.
Reserve Bank of India, Various Reports, RBI Publication, Mumbai.
Varshney, P.N.; Indian Financial System, Sultan Chand & Sons. New Delhi.
Averbach, Robert D: Money, Banking and Financial Markets; MacMillan,
London.

Srivastava R.M; Management of India Financial Institution: Himalaya
Publishing House, Mumbai.

Verma ]C. Guide to Mutval Funds and Investment Portfolio, Bharat
Publishing House, New Delhi.
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M. J. College

(An Autonomous College)
M.Com fourth Semester
Optional Group - E M.M. 80
Paper ~Il: Research Methodology
Objective
This course aims at providing students with an understanding of the Research
Methodology.

it

Course Inputs
Research Methodology: An Introduction, Meaning of Research, objective,
nature, scope and significance of Research, Research process, criteria of good
Research, Research approaches, types of Research, stages in the develo pment of
Research (steps of research), methods of Research.

Scientific Method of Research: Meaning and definition of Scientific research,
Characteristics of scientific method, basic {elements) or steps in scientific
method, limitation of scientific method.

Nature and Role of Hypothesis in Commerce Research- Meaning, definition
of Hypothesis, characteristics of hypothesis, formation of hypothesis, function of
hypothesis, dimensions of hypothesis, Sources of hypothesis, development of
hypothesis, importance of hypothesis in commerce, types of hypothesis, testing
of hypothesis, essential elements of a good hypothesis, difficulties in formation
ol hypothesis,

Deduction and Induction Methods- Meaning and definition of deduction
method, merits and demerits of deduction method, meaning and definition of
induction method, merits and demerits of induction method, distinguish
between deduction and induction method.

Research Design: Meaning and Definition of Research Design, Characteristics of
research design, subject matter of research design, steps of research design, and
objectives of research design, types of research design, Exploratory research
design, descriptive research design, experimental research design.

Research Problem Selection and Identification- Meaning and definition of
problem, sources of problem, characteristics of problem-of research
[dentification and interpretation of problem, the situation analysis and
determination of field. How to select a problem area, 7(seven)-Guiding
Principles in the choice of a topic.

Planning and Organizing the Research Report: -Meaning and definition of

data, Collection of data, Importance of data collection. tvpes of data gr;n.;rn;;,_)/
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features, importance and limitation of data, techniques of data collection-
Questionnaire, Interview Schedule.

Sampling: Meaning, definition of sampling, characteristics of sampling, essential
concepts of sampling, planning of sampling, characteristics of a good sampling,
types of sampling, merits and demerits of sampling, problem of sampling and
their solutions.

Scaling Techniques: Meaning and need of scaling, some general problem of
scaling & characteristics of a good scaling, measurement in social sciences,
function of measurement processing the data-Editing, Coding, Tabulation.

Analysis, Interpretation, Presentation- Meaning, definition of analysis,
procedure of analysis, basic of analysis, variables of analysis, major types of
analysis, Interpretation and Presentation of data-Meaning, technique of
interpretation and presentation, precaution of interpretation and presentation.

Research Report Writing: Meaning and definition, different steps in writing
report, layout of the research report, types of report, general principles of
preparation of report, structure of report, language and style of report,
publication of report, precaution for writing research reports.

Reference
C.R. Kothari: Research Methodology- Methods and Techniques: New age
International Publishers
Kumar Ranjeet: Research Methodology

Panneerselvam R: Research Methodology
=y gfafen 41 v wifyyl
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- M. J. College
(An Autonomous College)  M.Com fourth Semester

Optional Group ~ £

. iy ’ y M.M. g0
Paper -IV: Security Analysis

Objective

The Objective of the course is o help students understand various issues in
Security Analysis.

Course Inputs

[nvestments: Nature and Scope of Investment Analysis, Elements of
Investment, Avenues of Investment, Approaches to Investment Analysis;
Concept of Return and risk; Security Return and Risk Analysis, Measurement of
return and risk.

Financial Assets: Types and their characteristics; sources of financial
information.

Security Markets: Primary and Secondary Market: Primary Market- role,
Functions and methods of selling securities in Primary Market; Allotment
procedure; New Financial Instruments.

Secondary market: Role, Importance, type of Brokers, trading mechanism,
Listing of Securities in Stock Exchanges, screen hased trading: Depository- role
and need: Depositories Act, 1996.

Public Issue: SEBI guidelines on Public Issue, size of issue, pricing of issue,
Promoters Contribution, appeintment of merchant bankers, underwriters,
broker, registrar and managers, Bankers and Allotment of shares.

Valuation of Securities: Bonds, Debentures, Preference Shares, Equity Shares.
Fundamental Analysis: Economic Analysis, Industry Analysis and Company
Analysis.

Technical Analysis: Trends, Indicators, Indices and Moving Averages applied in

Technical Analysis.

AP
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M. J. College

(An Autonomous College)
Reference:

Amling: Fundamentals of Investiment Analysis, Prentice Hall, International
Edition.

Bhalla; Investment Analysis, S. Chand & Co. Delhi.

Chandratre, K.R: Capital issue, SEBI & Listing, Bharat Publishing House,
New Delhi.

Clark, James Francis: Investment Analysis and Management, McGraw Hill,
International Edition.

Donal, E. Fisher and Ronald J. Jorden: Security Analysis and portfolio
Management, Prentice Hall, New Delhi

Fabozzi, Frank ]: Investment Management, Prentice Hall, International
Edition

Gupta, L.C: Stock Exchange Trading in India; Society for Capital Market
Research and development, Delhi.

Machi Raju, H.R: Merchant Banking: Wiley Esteem Ltd, New Delhi.

Machi Raju, H.R: Working of Stock Exchange in India; Wiley Esteem Ltd,
New Delhi.

Sharpre, William F, Gordon ] Alexander and ]V Bailly: Investments,
Prentice Hall of India, New Delhi.

Shapre, William F: Portfolio Theory and Capital Market; McGraw Hill, New
York.

Francis J. Clark: Management of Investments; McGraw Hill, New York.
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