
§·¤æ§ü / Unit-I

1. ¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? È¤×ü
·¤è çßÂ‡æÙ »çÌçßçÏØæð´ ÂÚU §â·ð¤ ÂýÖæßæð´ ·¤è
ÃØæBØæ ·¤èçÁ°Ð
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Time : Three Hours] [Maximum Marks : 100

ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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What do you understand by International
Marketing ? Discuss its impacts on marketing
activities of a firm.

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ÂØæüßÚU‡æ ÂÚU °·¤ çÙÕ¢Ï
çÜç¹°Ð

Write an essay on International Marketing
Environment.

§·¤æ§ü / Unit-II

2. ©UˆÂæÎ çÙØæðÁÙ °ß¢ çß·¤æâ âð ¥æÂ @Øæ â×ÛæÌð
ãñ´U? §â·ð¤ ÿæð˜æ ·¤è ÃØæBØæ ·¤èçÁ°Ð

What do you understand by product planning
and development ? Explain its scope.

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ×ð´ ×êËØ çÙÏæüÚU‡æ ·¤æð ÂýÖæçßÌ
·¤ÚUÙð ßæÜð Ìˆßæð´ ·¤è ÃØæBØæ ·¤èçÁ°Ð

Discuss the factors affecting price
determination in International Marketing.

§·¤æ§ü / Unit-III

3. çß·ý¤Ø â¢ßhüÙ ·¤è ÃØæBØæ ·¤èçÁ°Ð ¥‹ÌÚUæücÅþUèØ
çßÂ‡æÙ ×ð´ §â·ð¤ @Øæ ©UgðàØ ãñ´ U?
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Define sales promotion. What are its
objectives in International Marketing ?

¥Íßæ / OR

çßÌÚU‡æ ×æŠØ× âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ¥‹ÌÚUæücÅþUèØ

çßÂ‡æÙ ×ð´ ÂýØé@Ì çßçÖ‹Ù çßÌÚU‡æ ×æŠØ×æð´ ·¤è

ÃØæBØæ ·¤èçÁ°Ð

What do you understand by distribution
channel ? Describe the different channels of
distribution used in International marketing.

§·¤æ§ü / Unit-IV

4. ¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ çÙØæðÁÙ ·¤æð SÂcÅU ·¤ÚUÌð ãéU°

§Ù·ð¤ Âý×é¹ Ìˆßæð´ ·¤è ÃØæBØæ ·¤èçÁ°Ð

Explain International Marketing planning and
discuss its main elements.

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ×ð´ ¥‹ÌÚUæücÅþUèØ âê¿Ùæ ÂhçÌ ·ð¤

×ãUˆß ·¤æð SÂcÅU ·¤èçÁ°Ð

Explain the importance of International
information system in the activity of
International Marketing.
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§·¤æ§ü / Unit-V

5. çßàß ÃØæÂæÚU â¢»ÆUÙ (WTO) ÂÚU °·¤ çÙÕ¢Ï
çÜç¹°Ð

Write an essay on World Trade Organization
(WTO).

¥Íßæ / OR

ßñàßè·¤ÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ¥‹ÌÚUæücÅþUèØ
çßÂ‡æÙ ÂÚU ßñàßè·¤ÚU‡æ ·ð¤¤ ÂýÖæßæð´ ·¤è ÃØæBØæ
·¤èçÁ°Ð

What do you understand by Globalization ?
Discuss the impacts of Globalization in
International Marketing.
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