
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ ÂØæüßÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
ÂØæüßÚU‡æ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜð ×éBØ Ìˆß ·¤æñÙ-
·¤æñÙ âð ãñ´ U?
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Time : Three Hours] [Maximum Marks : 100

ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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What do you understand by marketing mix ?
What are the main elements affecting
marketing mix ?

¥Íßæ / OR

çßÂ‡æÙ ·¤è ÂçÚUÖæáæ °ß¢ ¥æÜæð¿Ùæˆ×·¤ ÃØæBØæ

·¤èçÁ° ¥æñÚU çßÂ‡æÙ ·¤è Âý·ë¤çÌ ÌÍæ ÿæð˜æ ·¤è

çßßð¿Ùæ ·¤èçÁ°Ð

Define and explain critically the term
marketing and discuss the nature and scope
of marketing.

§·¤æ§ü / Unit-II

2. Õýæ‡ÇU ç·¤âð ·¤ãUÌð ãñ´ U? §â·ð¤ @Øæ ÜæÖ ãñ´U? @Øæ

Õýæ‡ÇU âæ×æçÁ·¤ ÎëçcÅU âð ßæ¢ÀUÙèØ ãñU?

What is Brand ? What are its advantages ? Is
branding socially desirable ?

¥Íßæ / OR

çÙ`ÙçÜç¹Ì ·¤æð çßSÌæÚUÂêßü·¤ â×Ûææ§° Ñ

(a) ©UˆÂæÎ ÚðU¹æ

(b) ©UˆÂæÎ âÚUÜè·¤ÚU‡æ

(c) ©UˆÂæÎ çßçßÏè·¤ÚU‡æ
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Explain the following in detail :
(a) Product line
(b) Product simplification
(c) Product diversification

§·¤æ§ü / Unit-III

3. ç·¤âè ·¢¤ÂÙè mæÚUæ çßÂç‡æÌ ßSÌé ·¤æ ×êËØ çÙÏæüÚU‡æ
ÂÚU ç·¤Ù ÕæÌæð´ ·¤æ ÂýÖæß ÂÇ¸UÌæ ãñU? â×§æ§°Ð

Which factors affect the pricing decision of
marketable product taken by a company ?
Explain.

¥Íßæ / OR

çßÌÚU‡æ ßæçãU·¤æ¥æð´ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÌÚU‡æ
ßæçãU·¤æ¥æð´ ·ð¤ Âý·¤æÚU °ß¢ ·¤æØæðZ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What do you understand by channels of
distribution ? Explain the type and functions
of channels of distribution.

§·¤æ§ü / Unit-IV

4. çß™ææÂÙ ÕÁÅU @Øæ ãñU? çß™ææÂÙ ÕÁÅU ÕÙæÙð ·¤è
çßçÏØæ¡ ÕÌæ§°Ð

What is advertising budget ? Explain the
methods of preparing advertising budget.

¥Íßæ / OR



( 4 )
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çßÂ‡æÙ ¥Ùéâ¢ÏæÙ ·¤è Âýç·ý¤Øæ ·¤æð â×Ûææ§°Ð

Explain the process of marketing research.

§·¤æ§ü / Unit-V

5. çÙ`ÙçÜç¹Ì ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡ çÜç¹° Ñ

(a) çßÂ‡æÙ ·¤æ âæ×æçÁ·¤ Âÿæ

(b) çßÂ‡æÙ ·¤æ ÙñçÌ·¤ Âÿæ

(c) çßÂ‡æÙ ·¤æ ßñÏæçÙ·¤ Âÿæ

Write short notes on the following :
(a) Social aspect of marketing
(b) Ethical aspect of marketing
(c) Legal aspect of marketing

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ç·¤âð ·¤ãUÌð ãñ´ U? ƒæÚðUÜê ÌÍæ
¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ×ð´ ¥‹ÌÚU ÕÌæ§°Ð

What is International marketing ? State the
difference between Domestic and International
marketing.
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